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GREENWOOD  DISTRICT
Tulsa,  Oklahoma

The Greenwood District, in Tulsa Oklahoma, was the most prominent
concentration of African American Businesses. Aptly nicknamed “The

Black Wallstreet”, it was destroyed in 1921 by a massacre known as “The
Tulsa Race Riot” in which white residents murdered over 300 African

Americans and razed every business and building in sight. Though it was
rebuilt physically, due to segregation and systemic opposition (such as

the white political and business leaders enacting punitive rezoning laws
that prevented reconstruction), Greenwood had never regained its

original vitality and most economic efforts and activities were redirected
to nearby areas. Although Greenwood was the most infamous and violent
instance of the plight of African Americans in business, it is not a stand-

alone incident. Within the American Economy, and even within our local
economy, Black Businesses tackle systemic, socioeconomic, and even
personal barriers that hinder their progress and effectively lower the

success and sustainability rates of black businesses.



ORGANIZERS

INSTRUCTORS
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VENUES

Khamil  Scantling

Cocoapreneur  PGH  LLC  

Samantha  Black

SYLA  PGH  

Saloam  Bey

Credit  Power  LLC  

Chaka  Poole  

Brown  Insurance  Agency

Jason  Flowers  

Entrepreneur

LaKeisha Wolf

Ujamaa Collective

Julius Boatwright

Steel Smiling

Quinntara Morant

Morant Law Offices LaTrenda Leonard Sherrill

LaTrenda Consulting

Kyshira Moffett

Google Digital Coaches

Khamil  Scantling

Cocoapreneur  PGH  LLC  

Richard  Witherspoon

Hill  District  FCU

ARNOLD'S TEA

CARMI RESTAURANT

iNNOVATION WORKS

AUGUST WILSON CENTER
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EFFECTIVE  SCHEDULE

"Heavy” or more needed courses (Such as marketing and branding)
are given a 2.5 hour evening time slot, while “accent” classes are given
a lunch hour time slot with the ability to extend for participants to
ask tailored questions to teachers.

THE  PROCESS

ACCESSIBILITY

Access is an often overlooked or an overthought process. Regardless
of their independence, entrepreneurs are still bound by
socioeconomic barriers. Their ability to be present may depend on
needing to feed their family, needing a care provider, or simply being
comfortable having their loved ones in a space.

By creating a week long program based on the vocal needs of local entrepreneurs.

AFFORDABILITY

Having the understanding that some organizations have a more strict
budget to work with, our sponsorship requests were not limited to

financial support. To ease the financial burden of attendees, sponsors
were given flexibility to provide for food, pay trade-specific

instructors, daycare, venues, and even purchase tickets which we were
able to pass on to attendees.

By offering different forms of sponsorship to alleviate financial burdens of attendees.

By providing daycare, food, and family friendly spaces. 

FAMILIARITY

Instructors were not only chosen based on their expertise within
their field, but also their ability to directly and indirectly connect

with attendees. Though from varying neighborhoods, backgrounds,
religions, and education, representation was of the utmost

importance to express to attendees that personal and business
success for minorities is not monolithic.

By utilizing spaces and people who are culturally relatable and/or familiar.



**Day Class Space: 25

Evening Class Space: 50

Every session was oversold
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TICKET  SALES

69
ALL ACCESS PASS

Daycare AVG 11 per class

6
CLASS PASS

104
INDIVIDUAL EVENT

TICKETS

9
AVG WALK-IN

57
DAYCARE

REGISTRATION
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DEMOGRAPHICS

100%  MWDBE

Every attendee fell under 
one or more of these categories:

Minority
&

ALAANA*

Woman Veteran

**African, Latinx, Asian, Arab and Native American



0% 20% 40% 60%

Ideation 

Planning 

0-2 Years 

3-5 Years 

6-9 Years 

10 Years+ 

The majority of attendees were in the beginning stages of business but are unable to find resources
to expand or advance. The attendees who were in the planning and ideation stages noted that they
were unsure of the proper way to begin a business. We surmised that we were unable to capture
businesses in the middle stages, 6-9 years, due to the fact the classes weren't properly marketed for
their needs: sustainment and expansion. 
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18.2%

18.2%

59.1%

13.6%

4.5%

0%

“What stage of business are you currently in?”
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1 2 3 4 5

100% 

75% 

50% 

25% 

0% 

“How satified were you with the quality of the conference?” 

13.6%

86.4%

Very Satisfied 
54.6%

Neutral
4.5%

Satisfied
36.4%

Satisfied
27.2%

Very Satisfied 
72.8%

Very Satisfied 
72.8%

Neutral
4.5%

Satisfied
22.7%

Very Satisfied 
59.2%

Neutral
13.6%

Satisfied
27.2%

Very Satisfied 
72.8%

Neutral
22.7%

Satisfied
4.5%

Very Satisfied 
59.1%

Neutral
13.6%

Satisfied
27.3%

Satisfied
36.4%

Very Satisfied 
63.6%

Satisfied
31.8%

Very Satisfied 
68.2%

D A T E S L O C A T I O N
V E N U E

S P E A K E R S C O N T E N T

F O O D G I F T  B A G S A M M E N I T I E S
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“What did you like most about Greenwood Week?”

ATTENDEE  
REVIEWS

The abundance of resources
and information shared.

Samantha Black is a human
Google. Also, all of the

connections and networking.
Being with the same people
for days gives you a sense of
familiarity and it makes for
an easy transition into doing

business together!

I liked that minority professionals had an opportunity to gain
information to assist them as they try to maneuver in the business

world. More often than not, minorities are held back from
pursuing opportunities due to lack of knowledge and lack of

support. Last year a similar event was held at my firm by this same
group. To see how much it grew in one year shows the true need

and desire for minority business owners to thrive.

It's existence. This is
something greatly needed

for the black business
community in Pittsburgh.

The hosts being very
helpful to the attendees
and sharing resources. I
was very inspired by the

bartering session, I
learned a lot and the

speaker was very
knowledgeable.

This is definitely something essential for black businesses in
Pittsburgh. This was the first year, so next year will be bigger
and better. I appreciated the intentionality behind bringing
together some of the region's top Black entrepreneurs and
business people for meaningful, relevant, and applicable

capacity building and professional development.

I really loved how I 
didn't have to worry
about getting a sitter

because both my husband
and I had events to attend

this same week. It was a
relief.

The million dollars worth of
information that was shared
with me. I enjoyed how in
depth the information was

while still being designed for
easy consumption. Education

and motivation for my
people, by my people. I loved

it!

It was a meaningful
gathering of Black

experts and exceptional
Black talent in the city,

which is often
overlooked. It was

enjoyable from start to
finish.

The depth of the
information provided.
Immediate action steps
that I could apply to my
business after I left out

the door.

Continuous opportunity to
connect and learn from

others; welcoming space;
judgement free zone.



"How many supportive connections did
you make as a result  of  attending

Greenwood Week 2019?"

4-6
40.9%

1-3
31.8%7-10

18.2%

10+
9.1%
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One of our major goals for Greenwood Week was to
connect the vast array of black businesses and

entrepreneurs,  separated and confined by geographic,
social ,  and financial si los within the region. By

cultivating spaces with authenticity and accessibility in
mind, we were able to create and connect to the networks
which we have access .  In 2020, we will  use ambassadors

to leverage networks which we do not currently have
access .  



Q3  Budget  Planning  

IMPROVEMENTS

A marketing report covers more
than just a summary of your
company’s projects and sales. It
should include pertinent
 
Information such as the budgeting
and cost, a breakdown of the
supply and demand, the current
state of your product or service in
stores or online, and so forth.
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In 2020, we will target neglected demographics within black
entrepreneurship and business to increase the attendance of second chance

citizens, veterans, and youth. In addition we will be aiming to offer
transportation for attendees or families who are in need (ex: bus passes,

Lyft Codes, Kidz Ride)

SECOND  CHANCE  

CITIZENS

VETERANS

YOUTH

TRANSPORTATION



More wellness aspects
and how to prevent

burnout. The mental
health sessions were

definitely helpful.

I would like to see web design/maintenance, social media
marketing how to’s, such as how to do an editorial calendar and
social media calendar, newsletter etc. I would also like a class on
how to do product photos, a PR class (what’s in a media kit etc), a

class on grants, leasing/purchasing property for business use
(specifically what are some things to know and look for when

leasing or buying property). Real estate in general and building
wealth in that sector. Maybe a think tank where people can bounce

ideas off of one each other and a “class in session” where we can
bring our laptops and work and ask for help if needed if not just all

together co-working.

Start-Up funding 
sources for businesses.

An organization specific
class. There were the

areas which had
organization as a

important step but it was
not a class.

More in depth info on
the business side of the

topics discussed. Ex:
Business credit specifics,

business insurance
specifics.

How to Negotiate and
Fundraise.

More on building 
equity in black

businesses. More
mentions of regional

opportunities. 

Legal implications for
small businesses.

Securing Real Estate
 for your business.
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"What topics were not covered that you would like to see
added to future conference content?"

ATTENDEE  
REVIEWS
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"What were your most memorable Greenwood Week
experience(s) or moment(s)?"

ATTENDEE  
REVIEWS

It was day 4 at the bartering and trading class. The information that
was provided confirmed a lot of my views and the information that

I present to people as very very accurate. In addition to that,
Greenwood week was not just about business. It was about

fellowship, it was about community, it was about building a village,
it allowed for myself and others to not only learn more about

business and how to move in business. It also double as a 
self-reflection tool as the how to do things better moving forward!

An overwhelming sense of togetherness among
all of the entrepreneurs. Everyone was

interested to see what each and every person
was versed in. It was great.

Meeting new people 
with the same interests.

The care given to all
attendees and the

resources given to us by
Sam.

Tammy Thompson's
speech at the launch

party.
Just spending the week

being surrounded 
by entrepreneurs and
people who want to 
help you, was a great
feeling/experience.

The session on business
tax was so informative.
I remembered some 

very useful information
from that session.

The wealth of
information and support

around the MWDBE
process.

I really Enjoyed the
whole thing but I loved

the networking class and
how Sam just spit out

information!

"Sharing space and time
with like minded

entrepreneurs.

Meeting vendors and
speakers at the launch
party; all the evening

sessions.

The brunch, seeing
everyone so excited to be

a part of a great
conference.

Mental health session
and bartering session.

Kick-off Brunch,
Networking, Branding &

Marketing, Funding.
Everything was

memorable but those hit
closer. I loved everything about

the branding class. It was
the highlight for me.

Working Directly with
MWDBE director from

Allegheny county to
compete my application.

Just seeing so many
minority individuals

eager to succeed. It was
beautiful
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What can we do differently at future conferences?

ATTENDEE  

SATISFACTION

The first time will always have hiccups and growing pains. Things
like starting on time (especially during the day sessions) so that

people can get back to their day while still getting some good info.
Also, the food left a lot to be desired. Offering some meals from
other local caterers to give more black business exposure. (The

sandwiches got tiresome quickly). Also, maybe staggering locations
beyond the north side. It was tough to leave an afternoon session
on the north side, get to the East to address the family and kids,

then try to get back out north by 5-6pm during rush hour.

Maybe a bit a of time in between to actually
apply what we learned. When I learn

something new, I like to try it while it’s fresh in
my mind. Having all the classes Every day

twice a day, made it a little hard to do that. I
heard that there may be transportation next

year, that’s a great idea!

If possible, we could
do a real time leverage

of business growth.

Look to host events
throughout the area

instead of one location.

More advertising
(despite the strong

turnout, it seems like
there were people who

still weren't aware of the
conference), engage

youth entrepreneurs.

I really wish I had been
able to attend some of
those daytime classes. I

wasn’t able to attend
those because they were

during work hours.

My only issue was
starting and ending the

sessions on time.
However I know that is
tough to do with all of

the moving pieces.

More interactive 
sessions and better time

management. Other than
that, fantastic job!

More involvement 
from corporations here

in the city.

Vegan food options.

Just seeing so many
minority individuals

eager to succeed. It was
beautiful

Try to group individuals who have the same type of
business together, for support and to pick each

others brains. Some people in those group may be
of service to them, as well as the information from

the guest speakers.

The only things I'll more advertising and online
have the time, date and place. I was a little confused

on the days thing were taking place base on the
website. Other than beautiful execution!

Advertisement.



2020  

CONFERENCE  

OCT  4TH  -  OCT  10TH
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We have started a committee of
entrepreneurs and professionals to help
with planning to include event
planners, marketing specialists, admin
assistants, and more. 

With our new committee, we are able
to engage and market consistently by
hosting monthly networking and
learning (such as (Buy A)HOUSE
PARTY) events before the conference
which will activate minority owned
spaces throughout the region and
highlight professionals (such as real
estate agents).

 

The 2019 Conference was more focused on
the NorthSide of Pittsburgh, 2020 will be
focused on the East End. Potentially, we
would like to utilize the Hosanna House, the
Homewood CLP lecture hall, and SLATE
Studios. By utilizing these venues, we are
able to increase the capacity of attendees
and control overflow more seamlessly. 

Due to the success of our last year, we are
anticipating more attendees in 2020. To
properly manage, engage, expand, and
perform, we are increasing our initial budget
from $32k to $75k.

 



THANK  YOU !

We appreciate all your help and support in creating a
pathway to improve the local economy for minority business

owners!
 

For more information, please contact 
info@greenwoodweekpgh.com




